“'HE CONGRESSIONAL FRONT.
By Congressman Everett M. Dirksen 3/30/46
16th (I1l.) District.

PROPAGANDA OR INFORMATTION

Perhaps as far back as fifteen years ago, one heard very little about
sovernment propaganda. It was an uneaplored field., Perhaps i1t was in
part due to the fact that requests for money to pay the salaries of
persons engaged in publicity and informational work or for the cost of
such efforts had to be specially set out in the estimates which were
submitted to Congress and there was therefore & better opportunity to
scrutinize such 1tems. Coapared to governments in Europe, we were
amateurs in the art of propoganda. You may have observed that when De-
Gaulle was forced out of office in France, part of the fight centered
around the question of who should be Minister of Education because this
15 the Cabinet post in France that directs government propaganda. In
setting up new governmcnts in Poland, Rumania, Bulgaria and other
countries, you may have observed that the radical or Cormunist groups
invariably demanded control of that branch of government which dealt
with propaganda. Vhoever controlled this function of the government,
naturally controllcd the radio, the press and the schools and by means
of the right kind of infermation, could color and control public opin-
10n.,

OUR _OWN PROGRESS IN THEIS FIELD.
Back in the winter of 1941, the author of this column became quite
curious over how much we were spending for informational and publicity
activities by governunent agencies and asked the Chairman of the Approp-
riations Cormittec to obtain a survey of this work from the Budget
Burcau. It took severel months to go througn all of thc activities of
government and make a report. That report was forwarded to Congress
in June of 1941. At that time, 1t indicated that we werc spending
about %26,000,000 per year for what the Budget Bureau called "informa-
tional, promotional, and publicity activitics of the Executaivc branch
of the government." In other words, 26 million dollars of public moncy
was being spent per year to sell the pcople on governmental policies and
programs.

TODAY,
We've come a long ways sincc 1941, About a month ago, the Senate Com-
mittec askcd the Budpet Burcau for a further statcment on this mattor,
It was submitted to thc Scnate on March 12 in the form of a table and
can bc found on Page 17 of thc hcarings on the Sccond Urgent Dcficiency
Appropriation Bill. Wow mind you, this 1s an cstimatc from the Budget
Bureau in the cxccutive branch itself. That roport shows that 23,009
persons an the Federal payroll decvote full timc and 22,769 devotc part
time to publicity, informational and promotional work. The cstimatcd
cost for the fiscal ycar 1946 is $74,829,467. That's nearly 75 million
dollars a ycar, a large part of which i1s definitecly propaganda work.
The pcrsons so cmployed prcpare matcrial for the press and radio, they
make group contacts, they prepare paid advertising and exhibits; they
prepare motion pictures, lantern slides, lccturc matcrial and photo-
graphs; they prcparc posters and coopcrate with schools and civic organi-
zations. And 1incidentally, this amount of nearly 75 million docs not
includc the pay or allowanccs of military and naval personnecl who were
dcvoting time to similar work. It is intcresting to note that during
this fiscal year, OPA i1s cstimatcd to spend $2,627, 808 for this work.
Judging from the figurcs, we seom to be lcarning the politc art of
govcrnment propaganda.




