EVERETT McKINLEY DIRKSEN

ILLINOIS

CIGABETTE ADVERTISING-RORBO

darcn 2b, 1969
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Thank you very much for wvour recent letier pertaining to the proposed rule maki
i T a a

W
by the Federal Communications Commission which would provide that after certa
date breoadcast licensess shall not present cigareite advertising, The Commissi
in its notice of propesed rule making, stated:

"however, we specifically raise the issue whether

there should be an exemn-
tion 50 as to inform the public concerning cizarett
nf

es low in tar and nico-
crmation at

tine and related aspecis., VWhile it may be that in the
point of purchase is very useful in this respect, we also reguest comment
on whether there should be an exempticn from any han in order to permit

broadcast dissemination via commercials of such information.,"”

The Commission noted that, in its review, Coneress should bte fully apprised of
any administrative action which this agency might take, assuminz the absence of
a contrary Congressicnal direction. That was the essential purpose of the notice,
They alsc noted that specifically they propose for the comment of interested per-
sons and for the consideration by the Congress in its review, a rule

which would ban the broadecast of cigarette commerciazls ty radio and television
stations. What action Congress or the IFCC takes depends upon the RECORD OF THE
PROCELDINGS, created gy presentations directed to the Members of Congress as to
pending legislation and also directed to the Federal agencies-—-particulariy the
Federal Communicetions Commission, which has adopted and issued the notice of
nroposed rule making,

Zou are well aware of the battle that took plece during the passage of the
Cigarette Packaging and Labeling Act of 1205 (Public Law 89-22, 15 U.2,C.
1331 et seq.). The battlie in 1969 could be of greater intensity, I shal
keep an abiding interest in this issue and vour communication is impertant,

Sincerely,

cverett lMelinley Dirksen

MINORITY LEADER
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